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City of Westminster Local Shopping Centre Health Check 2007

Background
Purpose of the Study
This study wil/l help inform the Council

process, i ncluding the f or matThelastfalfHealthh e
Check Surveys were carried out in 2002, updating 1997 surveys, and included

0 ¢
Co

detailed analysis of Westminsterds 39 Loca

Planning Policy Statement (PPS) 6: Planning for Town Centres, states that Local
Authorities should measure the vitality, viability and health of their town centres,
recording how this changes over time.

The London Pl an (2004) aims to enhance
enhancing access to goods and services, and to strengthen the wider role of town
centres in London.

Based on the advice in PPS 6 and the London Plan, shopping centres in
Westminster have been designated on the basis of their size, catchment, character
and function.

Local centres are small shopping centres, usually with convenience goods shops,
local service uses, restaurants and pubs, mainly providing facilities for people living
or working nearby, which the City Council wishes to safeguard in accordance with
national guidance.

L

West minsterds UDP pol i cy deSighdted daca Shoppihgo pr o

Centres for the service they provide to residents, visitors and workers, and because
they reduce the need to travel.

Planning Policy Statement 6: Planning for Town Centres, DCLG (2005)
London Plan, GLA (2004)
Westminster City Council Unitary Development Plan (2007)

Health Checks in Westminster

The City of Westminster is divided into two zones in terms of retail policy, the
Central Activities Zone (CAZ) and CAZ Frontages; and areas outside the CAZ. The
CAZ contains the two international shopping centres in London, the West End and
Knightsbridge, as well as numerous small parades and individual shops. Outside
the CAZ there are 7 District Centres and 39 Local Centres designated in the UDP.

In 2007, the District and Local Centres health check reports were all updated, as
were 17 shopping areas inside the CAZ.

Methodology

The Council has considered the indicators of vitality and viability recommended in
PPS6. It is evident that a large number of shopping areas in Westminster do not
function as town centres in the way suggested by PPS6. For example, accessibility
by public transport is considered to be excellent for all the larger shopping areas,
and Local Centres are accessible for people to walk to. Few customers need to
drive to centres in Westminster, and the availability of car parking is not always
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important. The night-time activity in many areas in Westminster is also much

greater than an average shopping centre. The indicators recommended in PPS6

have therefore been adapted for the Westminster situation. The information

coll ated and analysed in Westminsteroés Lo
described below;

Land Use

(1) Diversity of town centre uses
The amount of space used for different functions such as shopping, leisure, cultural
and entertainment activities, pubs, cafes, and restaurants. This section considers
the range of Al uses, and compares the current diversity of land uses to previous
Local Centre Health Check Surveys dated 1997 and 2002. It also includes the
proportion of vacant street level property.

Accessibility

(2) Pedestrian flows (footfall): measure the vitality of the Local Centres, and were
conducted on comparable days of the week. Each Local Centre is compared to the
average for all of the Local Centres combined;

(3)  Accessibility: The whole of Westminster has a Public Transport Accessibility Level
(PTAL) score of 6, the highest level achievable. This study therefore concentrates
on ease and convenience of access;

Environment

(4) State of the town centre environmental quality assessment: includes a
subjective assessment of problems such as security, air pollution, noise, clutter,
litter and graffiti, as well as positive factors such as trees, landscaping and open
spaces. Each centre is assessed as per the Attractions table 5, and the Daytime
Amenity table 6 in the 2002 Health Check Survey. A comparison is made between
the 1997 and 2007 surveys.

(5) Daytime amenity: comprises qualitative measurement of the amenity within the
local centre, assessing its cleanliness, security, and identity.

(6) Relative performance of the centre: measures the performance of the centre
compared to the Westminster Local Centre average in terms of land use,
attractiveness, and daytime amenity. Graphs compare the performance of centres
relative to one another, and consider t h e centreds strengt h:
opportunities and threats, which are highlighted in a SWOT analysis diagram.

(7) The potential capacity for growth or change of centres in the network:
opportunities for centres to expand or consolidate, typically measured in the
amount of land available for new or more intensive forms of town centre
development. Based on levels of demand, assessments are made to ascertain
how much capacity each Local Centre has to accommodate retail growth, looking
at retail related planning applications and appeal decisions in and around the Local
Centres. Consideration is given to whether the current Local Centre boundaries
and Core and Secondary Frontage designations are still valid. Consideration is
al so be given to whet her 7ishstdl valldauemable thé s UD
Council to enhance the vitality and viability of the Local Centres;
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(8) Summary of health check:
Contains a comparison of the relative performance of each centre, and summary of
land use assessment as per the 2002 Health Check reports. General comments
and analysis of each centre are included, along with any problems/issues; with
reference to night-time activity, comparison with other centres inside Westminster
and London-wide i looking at competition from nearby shopping centres, including
those outside the borough. A classificat
plus whether things have improved, deteriorated, or remained the same since 2002
(see 2002 Health Checks, Tables 6 and 7) is also included. Where a Local Centre
is considered to be fAin declineo or Aneut
improve the vitality and viability of the Centre.
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Local Centre 17: Crawford Street/Seymour Place/York Street

1. Introduction

1.1 Location
Crawford St/Seymour Pl/York St is a large local centre located in the centre of
Westminster to the south of Marylebone Road and to the west of Baker Street. The
centre is a network of small shopping streets mainly serving local residents and
workers and is in close proximity to Edgware Road and several transport links. The
centre is close to other shopping centres in the area such as Baker Street and the
Chiltern St/George St/Blandford St local centre to the east.

Figure 1: Local Centre Boundary 2007

City of Westminster Unitary Development Plan, adopted January 2007

Map
Local Centre 17: Crawford Street / Seymour Place / York Street, W1~ 7.11.17

- Core Frontage

|:] Non-Core Frontage

= = CAZ Frontage

Not to scale — Council Boundary
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2. Land Use

2.1 Range of Uses

This centre comprises a range of shopping and other town centre uses. The
diversity of uses represented in the centre is summarised in Table 1 below.

Table 1: Range of Town Centre Uses (1997-2007)

Use Class Number Number Number
of Units of Units of Units
1997 2002 2007
Class Al 55 65 63
Retail
Department/principle stores 0 0 0
International retailers 0 0 0
National retailers 0 0 0
Specialist Independent 16 20 19
Independent 31 32 35
Convenience 8 13 9
Class A2 13 13 15
Class A3 10 13 13
Restaurant/Café N/A 10 9
Class A4 Pubs/Bars N/A 2 3
Class A5 Takeaway N/A 0 0
Takeaway/Restaurant N/A 1 1
Sui Generis 4 3 4
Vacant Units 23 22 20
Arts/Culture 0 1 0
Health uses 4 1 3
Hotels 0 0 0
TOTAL 109 118 118

Source: Land Use Survey July 2007
In total there are 118 units, the same number as recorded in the 2002 survey.

The number of Al retail uses in Crawford St/Seymour Pl/York St has decreased by two
units since 2002, which has entailed the loss of a specialist shop, the gain of three
independent units and the loss of four convenience stores. The number of Class A2 uses
has increased by two units and the number of Class A3/A4/A5 uses has remained
constant. There has been quite a lot of turnover in terms of the Al units, where a lot of
units which were vacant in 2002 have now become occupied, and vice versa, however the
overall figures for occupied Al uses and vacant units has remained quite steady between
2002 and 2007.

The centre contains four sui generis uses including laundretted s and a car

health uses in the form of a first aid training centre, a GP surgery and a dentist. The
centre also contains a gym, but no arts uses or hotels.
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2.2

2.3
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Crawford St/Seymour PI/ York St: units by use class
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Range of Al Uses

Crawford St/Seymour Pl/York St has no department stores or international or
national retailers. The centre has 63 Class Al retail units including 9 convenience
stores, 19 specialist retailers and 35 independent retailers. The specialist retailers
include art shops, carpet shops, and several audio/visual retailers. The
independent stores include drycleaners, florists, hairdressers, travel agents and
sandwich bars. The high proportion of comparison shops and no multiple retailers
suggests the local centre serves local residents and workers with a mix of
convenience and comparison shopping facilities.

Total Retail Floor space

Total retail floor space in Crawford St/Seymour Pl/York St is broken down in Table
1. In total, the local centre has 7,089 sgm of retail floor space, which is far above
the average of 2,965 sgm for the 39 Local Centres in the City. Crawford
St/Seymour Pl/ York St has comparable proportions of Al convenience, Al
Independent, A1 Specialist and A2 floor space, which taken together account for
70% of the total retail floor space in the centre. There is also a fairly high proportion
of vacant retail floor space. The centre also contains 2 A4 pubs and 1 A5
takeaway, with the A5 floor space being well above the overall average. The centre
has an average proportion of A1 comparison floor space compared to the other
local centres.

Crawford Street Seymour Place York Street: Retail Floor Space
2007

B Al Conv

B Al Comp
OA2

B A3 Rest/Café
0 A4 Pub/Bar

B A5 Take aw ay
0sG

O Vacant
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Table 2: Total Retail Floor space 2007

2.4

Floor | % Floor All local centres

Use Class Space Space | average floor space %
Al Conv 1091 154 16.1
Al Comp 2925 41.2 40.5
A2 986 13.9 10.6
A3 Rest/Café 365 5.1 13.3
A4 Pub/Bar 151 2.1 5.6
A5 Take away 281 4.0 2.9
SG 421 5.9 3.2
Vacant 878 124 7.7
Total 7098 100 100

Source: City of Westminster GIS System and site survey July 2007

Crawford St/Seymour PI/York St is a Local Centre with a selection of local services
and food shops. There are no banks or building societies, and most of the Class
A2 uses are estate agents or solicitors. Overall, the Local Centre provides a
comparable range of shops and services as found in large Local Centres or District
Centres.

Proportion of Vacant Street Level Property

The unit vacancy rate in Crawford St/Seymour St/York Pl is higher than the average
rate for Local Centres in the City, as shown in Table 3. The vacancy rate has
decreased since 2002 but is still significantly above the Local Centre average of
9%. The twenty vacant units are spread throughout the centre, with a slight
concentration of units around the junction of York Street and Seymour Place.
These are all located at ground floor level. The national average vacancy rate for
shopping centres is over 10%.

Table 3. Level of Vacant Street Level Property 2007

% Vacant % Vacant % Vacant % Local Centre
Units Units Units Average
1997 2002 2007 2007
Crawford St/ 21.1% 18.6% 16.8% 9%
Seymour PI/ (23 units) (22 units) (20 units) (3 units)
York St
Source: City of Westminster GIS System and site survey July 2007
3. Accessibility
3.1 Pedestrian Flows (footfall)
The centre was found to be average in terms of pedestrian vibrancy when the
Health Check Survey was carried out on a weekday afternoon in July 2007.
3.2 Accessibility on foot and by public transport

The closest London Underground station to the local centre is Edgware Road
(District, Circle, Hammersmith & City and Bakerloo lines), which is roughly 5-10
minutes walk from the centre. The centre is close to Edgware Road (A5) to the
west and Gloucester Place (A41) to the east, the both of which are served by over
15 bus routes serving different parts of the city.
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4. Environmental Quality

4.1 State of
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categories are rated as average.

Table 4: Attractions within the Local Centre 2007

centreds

over al

axand Endrenmentdl Qualayt / Attractions
The attitudinal assessment of the attractions and amenity of the centre is
summarised in Table 5 below. T h e
meaning that it is one of the more attractive local centres. This is higher than the
Local Centre average of 28.5%, and ranks Crawford St/Seymour Pl/York St =5" out
of the 39 Local Centres in the City. The local centre has a poor provision of multiple
retailers, cultural/community events, local services and bank/building societies. The
main strengths of the centre are its good provision of independent and specialist
retailers, and the availability of sports and recreation facilities. The remainder of the

| 42.3%, 01 €

ATTRACTIONS

2002

2007

Good=2

Average
=1

Poor=0

Good=2

Average
=1

Poor=0

Retail Provision

Prominence of multiple
retailers

Prominence of
independent shops

Avalilability of food
shopping

Prominence of specialist
shops

Quality of market
(frequency, variety etc)

Quality of retail
environment

Art/Culture

Quality of restaurants
(availability, number etc)

Quality of pub/club/bars

Range of cultural/
community events
(theatre, concerts)

Availability of sports and
leisure facilities

Service Provision

Local services
(information, library etc)

Employment/ office
space

Bank/ building society
provision

Total

11/26

11/26

Percentage

42.3%

42.3%

Rank

=3rd

=5th

Source: City of Westminster site survey July 2007
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4.2  Daytime Amenity
Abbey Road/Boundary Road is an attractive Local Centre with a day time amenity
rating of 69.6% compared with the average for all Local Centres of 63.7%, and is
ranked 13™ out of the 39 Local Centres in the City. The centre is only rated as
being 6poord in terms of Theomeniorésandtbsh
terms of the absence of refuse bags on the street, street fouling, vandalism and
graffiti, a good level of security, and an absence of drunkenness, rough sleepers,
beggars, street drinkers, touting and illegal street traders. Overall, the centre has an
average 6 f e e | g o, amdl thé r@mainder dd the categories are rated as being
baveraged including a majority of the gene
identity categories.

Table 5. Day Time Amenity within the Local Centre 2007

AMENI TY i DAYTI ME 1997 2002 2007
Good=2 | Averag]Poor=0f Good=2 ] Averag|Poor=0§] Good=2 | Averag | Poor=0

e=1 e=1 e=1

Presence of litter -N-/A.\ o - -X- alla®220°2 : X I FEMENEN

Presence of refuse bags on the street N/A X X

Evidence of street fouling N/A X X

Presence of glass/glasses/other debris incl. N/A X X
Food and food containers/wrapping

Condition X X X
Quality of buildings X X X
Special features (pedestrianisation, X X X
Street furniture, etc)

Impact of vacant sites X X X
Secuntyiniiinnninnniinnninnninniaeann X s e v e e e e et gt
Evidence of Vandalism and Graffiti N/A X X

(incl. on street furniture)

Security during shopping hours X X X
(availability, access, security etc)

Ease of passage for pedestrians (incl. presence N/A X X
Of obstacles eg illegally parked vehicles)

Evidence of drunkenness, anti-social N/A X X
Behaviour, rowdiness

Presence of rough sleepers N/A X X

Presence of beggars N/A X X

Presence of street drinkers N/A X X

Evidence of touting (e.g. mini cabs, rickshaws, N/A X X
Prostitution, drug dealing etc.)

Presence of illegal street traders N/A X X

e.g counterfeit goods, hot dogs, peanuts etc.

Effectiveness of any deterrent measures X X X
(CCTV, police patrols, door security etc)

Quality of street lighting X X X
Safety perception in shopping hours X X X
L O e e E R LR | b | SRR | SR | FET et | ETer | R
Features which identify the centre X X X
(eg flagship stores, buildings etc)

Promotion/ Street events X X X
O0Feel goodd factor of town cerftre X X X
B R R R R RO R R R BE LA FHRE BHEH BralZIh e FREE MRrlOf R (R
Percentage 42.0% 60.9% 69.6%

Rank N/A =18™ 13th
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5. Performance of the Centre

51 Relative Performance of the Local Centre 2007

Figure 5: Deviation of centre from the mean for Local Centres 2007

Crawford Street/Seymour Place/York Street:
Deviation from overall local centre means

| A1 Comp floor
160.0% Retail Floor spacl Conv floor — space
140.0% SECEE

120.0%
100.0%
80.0%

60.0% Attractiveness
0 A3/A4/A5 floor
40.0% Space

20.0% I Daytime Amenity

L1

Local Centre —1»
Average 0.0%

Crawford Street/Seymour Place/York Street is a large Local Centre that has a
higher than average amount of retail floor space when compared to the overall
average for the 39 local centres, being the forth largest centre overall. As a result,
the centre has well above average floor space figures for A1 convenience and
comparison, and for food and drink floor space figures (A3/A4/A5). In terms of the
rating of the physical environment, the centre has a well above average
attractiveness rating, and a daytime amenity rating that is also above the local
centre average, illustrating the quality of the shopping environment.
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Strengths, Weaknesses, Opportunities and Threats
SWOT analysis
Strengths Weaknesses

A2 provision Vacancy Rate
Al comp provision

Opportunities Threats

Proximity to larger,
vibrant district centres

Future capacity

Potential Capacity for Growth

Between 2002 and 2007 there were seven permitted and six refused planning
applications in the local centre relating to A-class uses. There were two
applications for a continuation of use, as a class Al retail unit and an A2 class
beauty salon respectively. There were three applications for a change of use,
involving one change to class Al retail, and two changes from class Al retail to
class A2 financial services respectively. The fifth application involved a rear
extension to an existing A3 class café, while the final application was a renewal of
permission for a change of use from Al retail to A2 financial services.

The six refused applications cover three changes of use from an existing A-class
use to another category of A-class use. The forth application is for use as a café
and shisha smoking use, while the fifth application is for a continuation of the same
use. The final refusal was for the use of premises as an A3 class restaurant.

Additional capacity could be accommodated in currently vacant shop units.
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7. Health of the Centre

Table 6: Summary of Health Check Assessment 2007

Subject Subject Matter Data| Number SgM
RETAILING Floor space Total Floor space 7,098
Total Convenience (Al) 1,091
Total Comparison (Al) 2,925
Total Service (A2) 986
Total A3 365
Total A4 151
Total A5 281
Total Sui Generis 421
Total Vacant 878
Retail Offer Total Number of Shop Units 119
Total Number of Al Units 63
a) Convenience shops 9
b) Department/principal 0
stores
c) Prestige international 0
shops
d) National comparison 0
retailers
e) Specialist Independent 19
shops
f) Independent shops 35
Total Comparison Multiples 54
Total Number of A2 Units 15
Total Number of A3 Units 9
Total Number of A4 Units 3
Total Number of A5 Units 1
Total Number of Sui Generis 4
Total Number of Vacant 20
Market Days of operation 0
Number of stalls 0
Proposals Changes of use A1to A2 3
Changes of use A1to A3 0
Changes of use Al1to A4 0
Changes of use A1 to A5 0
ARTS/CULTURE (cinemas, galleries, theatres 0
etc.)
HEALTH USES (clinics, surgeries etc.) 3
HOTELS 0

In terms of its vitality and viability, and general economic health this centre is considered
to be 0 n e u, bsritavhs@vhen previously surveyed in 2002.

Page 14




City of Westminster Local Shopping Centre Health Check 2007

Appendices

Views of Local Centre 17: Crawford St/Seymour Pl/York St
Land Use Table (Westminster land use survey 2007)

Land Use Map (GOAD 2007 retail data, Westminster land use survey 2007)
Location Map of all local centres

Glossary of Terms
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Views of Crawford Street/Seymour Street/York Street local centre

Part of the non-core shopping
frontage on Crawford Street.

The core shopping frontage along
Seymour Place, consisting of
convenience shops and other
services.

The attractive and well kept shop
fronts and streetscape along York
Street, at the north of the local
centre.
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CRAWFORD STREET/SEYMOUR PLACEIYORK STREET
Al Al Al | Al Al Al A3 A3 A3 A3 B1|S G | Vacant | Health | Hotels | Art [Leisure 2002 Use
ADDRESS FASCIA DESCRIPTION USE Conv. | Dept. | Int. [ Nat. | Spec. | Ind | A2 | Res/Caf | Pub/Bar | Takeaw. | RestTA
107 CRAVWFORD STREET WACANT acant
108CRAVWFORD STREET WACANT acant
14CRAYWFORD STREET WACANT acant
15CRAYWFORD STREET DUKE ESTATES ESTATE AGENTS A2 1
16CRAYWFORD STREET SHERIDAN RUSSELL ART GALLERY (RETAIL) Al Spec
17CRAYWFORD STREET ALLIED SELF DRIVE CAR HIRE e}
18CRAYWFORD STREET THE LONDON PICTURE CENTRE ART GALLRY (RETAIL) Al Spec
19-21CRAWFORD STREET  |UPS COURIER SERVICE Al Spec Al Spec
22CRAWFORD STREET MASTERCLEAN DRYCLEANER Al Ind Al Spec
23CRAWFORD STREET THE HOUSE OF KNOWLEDGE BOOKS Al Ind
24CRAVWFORD STREET LITTLEWOODS OF CRAWFORD STREET |HARDWARE Al Ind
25CRAVWFORD STREET GREENFIELDS BUTCHERS/GROCERS Al Cony
25ACRAWFORD STREET SWEETHOMES ESTATES ESTATE AGENTS A2 1 Al Ind
25BCRAVWFORD STREET TATIANA OF LONDOM FLORIST Al Ind
26CCRAVWFORD STREET POVWER TOOLS & PLUMBING BUILDERS MERCHANTS Al Ind
26CRAWFORD STREET TWO POINT PUBLIC HOUSE A3 Pub/Bar
27-29CRAWFORD STREET | ST JOHNS AMBULANCE FIRST AID TRAINING CENTRE D1 Leisure
I0CRAWFORD STREET KIERAN GROUP HAIRDRESSERS Al Ind
31CRAWFORD STREET YAZICO CARPETS CARPET SHOP Al Spec
32CRAWFORD STREET SWEDISH AFFAIR DELICATESSEN Al Cony
33CRAWFORD STREET MARBLE ARCH BATHROOMS AND TILES Al Ind
34-FBCRAWFORD STREET  |ST MARY'S HALL SCHOOL
F7CRAWFORD STREET MOSS BEACHLEY & MULLER SOUCITORS A2 1
IFACRAWFORD STREET WACANT acant
JECRAVWFORD STREET BECKHAM SALON HAIRDRESSERS Al Ind Wacant
39CRAVWFORD STREET FRAMK BOLGER RUGS Al Spec Al Spec
A0CRAYWFORD STREET JAMSENS SOLCITORS A2 1
41CRAWFORD STREET STUNNING LTD: CLOTHES SHOP Al Ind Wacant
A2CRAYWFORD STREET GARBOS RESTAURANT A3 Rest/Café
A3CRAYWFORD STREET WACANT “acant
A3ACRAWFORD STREET KARIZMA RESTAURANT (ENTRAMCE TO BASEMENT) A3 Rest/Café
A4CRAYWFORD STREET WAILLIAR HILL BETTING OFFICE A2 1
A5CRAYWFORD STREET BONDS RESTAURANT A3 Rest/Café
AECRAYWFORD STREET RED PERSOMMEL LTO OFFICE B1 Al Caonw
A7 CRAYWFORD STREET INFIMITY CAFE SANDWICH BAR Al Ind
ABCRAYWFORD STREET WACANT A1 WACANT “acant
A9CRAYWFORD STREET CAFFEE LANGELD BIANCO SANDWICH BAR Al Ind
S0-51CRAVYFORD STREET  |PLASMA FOR YOU PLASMA SCREENS Al Spec
S2CRAYWFORD STREET ALMADINA BUTCHERS Al Cony
S3CRAYWFORD STREET SUPER CLEAM DRY CLEAMERS AND LAUNDERETTE Al Ind
S4CRAYWFORD STREET GORMTYP HEALTH & BEAUTY A2 1
S5CRAYWFORD STREET AL MADINA EXPRESS CAFE (A1) Al Ind
SECRAWFORD STREET SEYMOUR PHARMACY CHEMIST Al Cony
57CRAWFORD STREET CRESCENT DEMNTAL DENTIST o1 Wacant
SECRAWFORD STREET ALESSANORAS CAFEMAKEAWAY A3 RestiTA
SEACRAMYFORD STREET INTERCAPITAL ESTATE AGENTS A2 1
SEBCRAVYFORD STREET OFFICES B1
S9CRAWFORD STREET NEWSAGENTS Al Cony
S9BCRAYVYFORD STREET THE PEOFPLES SALON HAIRDRESSERS Al Ind
BOCRAWFORD STREET WWORLD AWVENUES TRAWVEL AGENTS Al Ind
BOACRAWYFORD STREET SUCCESS OF LONDOM GIFTS Al Ind
B1CRAWFORD STREET ACANT ACANT “acant
81-82CRAWFORD STREET  |YORK ESTATES ESTATE AGENTS AZ 1
88-80CRAWFORD STREET  |CAMERON BAUM ACCOUNTANT AZ 1
S1CRAWFORD STREET ENTRANCE
S2CRAWFORD STREET COIN WASH LAUNDERETTE 56
S3CRAWFORD STREET CRAWFORD TAILORS TALORS Al Spec A2
83-87CRAWFORD STREET  |HARRIS ASSESS0RS PLC OFFICES Bl
S4CRAWFORD STREET MU HAIR & BEAUTY SALON HAIRDRESSERS Al Ind
S4ACRAWFORD STREET DUKE OF WELLINGTOR PUBLIC HOUSE A3 Pub/Bar
95-97 CRAWFORD STREET  |CRAVWFORD STREET SURGERY HEALTH CENTRE Health
SBCRAWFORD STREET SPLINTERS HAIRDRESSERS Al Ind
S9CRAWFORD STREET LONDON WATERBED CO WATERBEDS Al Spec
100CRAWFORD STREET MONTAGUE ESTATE AGENTS A2 1
101CRAWFORD STREET JAMRAI HAIR & BEAUTY Al Ind
102CRAVWFORD STREET MONAS SANDWICH BAR SANDVYICH BAR Al Ind
103-104CRAWFORD STREET [MAJESTIC WINE OFF LICENCE Al Cany
105CRAWFORD STREET OFFICE OFFICE B1 Wacant
105ACRAWFORD STREET  [MEACHER HIGGINS THOMAS PHARMACY Al Cany
106CRAWFORD STREET WYIN HERMMINK CLOTHING Al Spec
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10BACRAWFORD STREET PHIL BARKER LTD MUSICAL INSTRUMENTS Al Spec
108CRAWFORD STREET TOTALLY FIT GYM 02 Al Ind
110-111 CRAWFORD STREET|PRESTMAN GOODE OFFICE B1 Al Ind
T12CRAVWFORD STREET SENATOR ESTATE AGENTS A2
113CRAVWFORD STREET WACANT WACANT “acant 1 Al Ind
T14CRAWFORD STREET WMONKEY AND ME RESTAURANT A3 Rest/Café
115CRAWFORD STREET ARMAANS RESTAURANT A3 Rest/Caf A3 Rest/Café
T16CRAWFORD STREET LOMDOMN CENTRAL PORTFOLID LTD QOFFICE B1 Al Conw
117CRAVWFORD STREET TOMY'S BARBERS HAIRDRESSERS Al Ind 1
94-965EYMOUR PLACE THE DEMOS GROUP QOFFICE B1 Wacant
S4ASEYMOUR PLACE REGENT DRY CLEANERS Al Ind 1
S8SEYMOUR PLACE NEILSOM & CO SOLCITORS A2
100SEYMOUR PLACE Res Res 1
100ASEYMOUR PLACE Res Res 1
102SEYMOUR PLACE SHIBRO COMPUTER SHOWROOM AT Ind 1
104SEYMOUR PLACE DOMESTIC MAINTENANCE SERVICE MAINTENANCE COMPANY Al Ind 1 Al Ind
10ESEYMOUR PLACE CITY MINI MARKET SUPERMARKET Al Cony
10BSEYMOUR PLACE KHAN MARJARN RESTAURANT A3 Rest/Café Wacant
110SEYMOUR PLACE EDDIES SHACK BAR A3 Rest/Cafa
TM2SEYMOUR PLACE WACANT “acant “acant 1 A1 Cany
1T14SEYMOUR PLACE SHAMMNA SHEEL RESTAURANT A3 Rest/Cafg
T16SEYMOUR PLACE LOMDOM CENTRAL PORTFOLIO LTD QOFFICE B1 A2
1455EYMOUR PLACE SEVMOUR NEWS NEWSAGENT Al Cony
147SEYMOUR PLACE CASA SPA HEALTH AND BEAUTY AT Ind 1 Wacant
1435EYMOUR PLACE WACANT WACANT acant 1 Al Cony
1555EYMOUR PLACE ENTRANCE
158ASEYMOUR PLACE KITCHEN BATH SHOWROOM Al Ind 1 Al Ind
157 SEYMOUR PLACE SEYMOUR DRY CLEANERS DRY CLEAMERS Al Ind 1
158SEYMOUR PLACE SEVMOUR CURTAINS CURTAIN SHOP Al Ind 1 Al Ind
151-1835EYMOUR PLACE  |REDMOUNT DIY DIV SHOP Al Ind 1 Wacant
161ASEYVMOUR PLACE “acant “acant “acant 1 Al Spec
163SEYMOUR PLACE “acant “acant “acant 1 Al Spec
BV NDHAM PLACE QOFFICE B1
TWYNDHAM PLACE WACANT acant 1
BEYORK STREET LOMDOMN EXECUTIVE ESTATE AGENTS A2 A3 Rest/Café
b7 YORK STREET FISHING SHOP FISHING EQUIPMENT Al Spec
BIYORK STREET CATS PI's CLOTHES SHOP Al Ind 1 Al Ind
71YORK STREET LITTLE SHOE SHOP FOOTWEAR Al Spec
73YORK STREET IMPERIAL ESTATES ESTATE AGENTS A2 Wacant
74-7EYORK STREET TEMPERANCE PUBLIC HOUSE A3 Pub/Bar A3 Rest/Café
7EYORK STREET HOWDLE ART Al Spec Wacant
FIVORK STREET acant acant acant 1 A3 Rest/Café
7EYORK STREET C 2 5 BUSINESS BUREAU OFFICE Bl
7I9YORK STREET MUSIC SHOP SHOP Al Spec 1 Al Spec
B0YORK STREET EXECUTIVE CAMERAS CAMERA HIRE Al Spec 1
S0YORK STREET EXECUTIVE AUDIO YWISUAL AN SHOP Al Spec 1 Al Spec
81YORK STREET STOCKWELL CARPETS CARPET SHOP Al Spec 1 B1
82YORK STREET PHOTO STUDIO Al Spec 1
83YORK STREET Res Res Res A2
34YORK STREET RL FLOWER DESIGN FLORIST Al Spec Al Spec
B5YORK STREET B INSTITUTE ART 5G SG
86YORK STREET PORTMAN WETERINARY CLINIC VETS 5G
87YORK STREET CASTLE REAGH ESTATE AGENTS A2
82YORK STREET THE CRUISE PECPLE LTD TRAWEL AGENTS Al Ind 1
89YORK STREET Res WACANT “acant 1
S0YORK STREET EMPORIUM HEALTH HAIRDRESSERS Al Ind 1
91YORK STREET res WACANT acant 1
92YORK STREET CALLO HAIRDRESSERS Al Ind 1
93YORK STREET res WACANT acant 1
S4YORK STREET P CTUSTIN & CO PRINT SHOP Al Ind 1
100-102% ORK STREET Yacant Yacant Yacant 1 Al Spec
104YORK STREET NAIL STATION Salon Al Ind 1 Wacant
106-108Y ORK STREET ENTRE MOISE RESTAURANT A3 Rest/Café
g 0 0 i} 19] 35 15 El 3 1] 1] 10 4 20 3 1] 1

TOTAL 128
Survey Date Al Al Al Al Al Al A3 A3 A3 A3
July 2007 Cony. [ Dept. | Int. [ Mat. | Spec. | Ind | AZ | Res/Caf | Pub/Bar | Takeaw Rest/TA | B1 [S G | Vacant | Health | Hotels | Art |Leisure
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V| Retail 'Health Check'
2007 Land Use

LC 17: Crawford St/
Seymour Place/
York Street

Ground Floor Land Use

L A4l [ A1 Conv
et [ A1 Ind
L%t A1 Nat
4 Il A1 Spec

A2
L] A3 Rest/Caf,

[ ] A4 Pub/Bar

= | EEASTA
A [ Arts

‘ Source: Land Use
V2T Survey 2007

A

0 30 Meters
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